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info sheet

The One Minutes (TOM) is a brand name for moving images that last exactly one minute. It fits well in our world of looking quickly, understanding immediately and it is a response to the influence of commercials, video clips and the increased affordability of camera’s, computers and access to Internet. The limited time frame forces the maker to think critically about what he/she would like to show us. The flexibility of the formula and the diversity of dissemination from the street to galleries, tv and festivals make it an attractive and accessible contemporary art form for a broad audience.

The One Minutes were launched in 1998 and by now it has developed into a global network with makers from 87 countries and an archive of 9000 video works that are shown (inter) nationally at festivals, on tv, internet, exhibitions etc. Its core activity is the annual competition with an award ceremony in Amsterdam. The One Minutes foundation manages a wealth of images, facilities, contacts and experiences and would like to share this with third parties.

The One Minutes attracts many young artists who are interested in the use of new digital technology and who use this opportunity for their professional and artistic development. This applies to artists in Europe but also to artists from non European countries. One minutes workshops in Zanzibar, Surinam, India, China, Kyrgyzstan and the Maldives proved that young artists from these countries can handle the concept very well and interpret it in their own way. This is how The One Minutes became a cultural meeting point.

One highlight in the existence of this platform is the Olympic One Minutes exhibition in China during the Olympic Games. A presentation of the best and most interesting one minutes from 100 countries. In June 2008 the exhibition will open in the Beijing Today Art Museum. 2008 one minutes, together 33 hours of video on 100 monitors. A new art form. It will be a manifestation what young artists do with freedom within the limitation of 60 seconds. It should become a meeting place where unity and diversity create a unique dynamics. The results of the 2008 One Minutes will be given back to all partners who can use the material as they think fit.

Aims

· To offer young artists a platform for wide international exposure and through the global network bring them into contact with other artist around the world;

· Offer an attractive concept to art institutions that can easily be introduced locally/nationally, recognized internationally and offers many options for dissemination;

· Guarantee the participation of young artists in the exhibition in Beijing. 

To stimulate participation of artists from as many countries as possible, The One Minutes foundation is actively looking for contacts with local art academies, universities and other cultural institutions who are interested in video art. They have the possibility to develop their own one minutes activities and the TOM foundation will assist where necessary and provide one minutes at the partner’s disposal. 

The One Minutes Foundation is hosted by the Sandberg Institute, an international master studies for visual arts. It is a small and flexible organization of 4 part-time staff members and it uses the services of freelance designers, webmasters and others.
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